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Storytelling is one of the most powerful ways to 
show your support for a cause.

• Tell stories of community health center patients and community 
members 

• Collect stories with ready-to-use advocacy resources
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WHAT MAKES A GOOD STORY



What Makes A Good Story

Compelling introduction that draws the audience to read or listen 
further.

Remind people of the importance of health centers and have a clear 
ask.

Make sure to keep your story non-partisan in order to appeal to all 
audiences.



Health Center Patient Stories and Their 
Effectiveness

Willie Glunz’s Story, Riverwood Healthcare Center

Some of the practical tips that can be used from this patient’s story are:

• Variety of sentence structure

• Short length of story

• Quotes from the patient’s family

• Quotes from the doctor



Willie 
Glunz’s Story 
in Riverwood 
Healthcare 
Center

Including quotes from the patient’s family

• Example: “The entire 3-hour care process 
went quickly, and before we knew it, Willie 
was waking up and in a splint,” says Rachelle 
Glunz, Willie’s mother. 

• Why This Works: Including a quote from 
Willie’s mother creates empathy as the reader 
can relate to how moving it is for families to 
appreciate the healthcare that their children 
receive.

Effective Storytelling Highlight

Read the full story and other patient stories here at: 
http://riverwoodhealthcare.org/riverwood-stories/willie-glunz-
emergencyorthopaedic-care/

http://riverwoodhealthcare.org/riverwood-stories/willie-glunz-emergencyorthopaedic-care/


Deb’s Corner Blog 

President and CEO of Westside Family Health Center, Deb Farmer

Posts stories or updates of the health center 

Her blog is a great way to showcase stories because of the following 
ways:

• Using examples to back her story

• Starting with an anecdote

• Showing appreciation



Deb’s Corner 
Blog Showing appreciation

• Example: “This, too, is a season of gratitude. 
As we enter our 42nd year of service to the 
community, we are grateful to you, our 
Westside Family Health Center family. On 
behalf of our WFHC family, thank you.” 

• Why This Works: Being thankful showing that 
the health center movement is a collective
one. 

Effective Storytelling Highlight

Read the full post and other blog posts here: https://www.wfhcenter.org/debs-
corner/

https://www.wfhcenter.org/debs-corner/


“Digital Storytelling: Capturing Lives, 
Creating Community”

Novel by Joe Lambert

• Collect stories digitally, which is a meaningful form of storytelling

• Humanize healthcare by putting the individuals first before 
characterizing them as patients

• Instead of overloading the stories with many statistics and medical 
terms, the story should be focused on the person



Digital 
Storytelling of 
Miles & Camilla

Santa Cruz Family Community 
Health Center

Patient Stories Series

• Miles’ parents say that they are getting personalized care for their 
child

• Background of their medical care and how they received the care from 
their CHC



Power of 
Stories To 
Change 
Minds

Scientific Reasoning Behind 
Storytelling

New York Times’ Your Brain on Fiction 

• Stories can stimulate the brain and even 
change the way that we act 

• Overlap of the brain networks in terms of the 
way that our brain understands stories and 
the method that our brain navigates human 
interaction



Power of 
Stories To 
Change 
Minds

• “All you ever needed is your voice”- Clint 
Smith, What Do We Risk If We Stay Silent

Empowering Patients



Power of 
Stories To 
Change 
Minds

The Power of Sharing Your Story: Nora Gonzalez

Lasting Impact on the Community
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FORMAT OF THE STORY



Guiding Questions
Health Center Community Members and Patients

1. What challenges did you face 
when trying to receive proper, 
affordable healthcare?

2. What was the experience of 
seeking health assistance from 
the health center in terms of 
services and staff interactions?

3. What has the health center 
done to help you in the long-
run?

Patients

1. How are you affiliated to the 
health center?

2. Was there a patient that you 
helped that you will never 
forget? Why?

3. How did you first become 
involved in working with 
health centers?

Community Members



Being A Good Listener

After listening to their stories, you can ask follow-up questions to help 
out with what they are advocating for.

• What is the outcome for healthcare that you are hoping for in the 
future?

• What exactly is the message they want for people to take away from 
their story?
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From the introduction to conclusion, plan out your 
narrative with concise ideas!

Brainstorm different parts of your story here and place them into the boxes

Hook
Grab your reader’s attention

Health Center Introduction

PersuadeThe Art of StorytellingDetails

Begin Your StoryProvide Context

Encourage people to learn from your 
story and act upon the message

Use imagery to help your reader 
visualize your story

Describe who, what, when, where, 
and how

Help readers understand the 
background information

Include your health center’s 
name and location

Provide descriptive sentences to 
invest the reader in the story

Prompt

Convince your readers the importance 
of advocating

Planning Out a Storyboard
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SHOWCASING STORIES



Disseminating Stories

There are many ways to disseminate stories. Here are a 
few ways that you can share them with others.



1. Use Twitter and include quotes and photos on 
social media

Use your health center Twitter account or your personal Twitter 
account to share patient volunteer stories or attach videos to spread 
the message of health centers.



2. Feature 
stories in 
publications 
or in annual 
reports



3. Create 
one-pagers 
to bring to 
community 
events. 



Submit Stories to the Media

• Locate a share your story submission page on your local health center 
website

• Post your story on your Twitter, Facebook, Youtube account

• Value your health center? Share your story with NACHC’s Health 
Center Advocacy Network
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Thank you for your time!


